WORLD INTELLECTUAL PROPERTY ORGANIZATION 
International Bureau 



PCT 

INTERNATIONAL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT) 


(51) International Patent Classification 6 : 
G06F 17/60, 17/30 


Al 


(11) International Publication Number: WO 99/00756 

(43) International Publication Date: 7 January 1999 (07.01.99) 


(21) International Application Number: PCT/SE98/0 1 1 58 

(22) International Filing Date: 16 June 1998 (16.06.98) 


(30) Priority Data: 
9702480-6 


27 June 1997 (27.06.97) 


SE 


(71) Applicant (for all designated States except US): TELIA AB 

(publ) [SE/SE]; Marbackagatan 11, S-123 86 Farsta (SE). 

(72) Inventors; and 

(75) Inventors/Applicants (for US only): ISAKSSON, Lennart 
[SE/SE]; Andersvagen 5, S-954 35 Gammelstad (SE). 
LINDSTR6M, Sven [SE/SE]; Residensgatan 4 A, S-972 
36 Lulea (SE). 

(74) Agent: PRAGSTEN, Rolf; Telia Research AB, Vitsandsgatan 
9, S-123 86 Farsta (SE). 


(81) Designated States: EE, JP, LT, LV, NO, US, European patent 
(AT, BE, CH, CY, DE, DK, ES, FI, FR, GB, GR, IE, IT, 
LU, MC, NL, PT, SE). 


Published 

With international search report. 

Before the expiration of the time limit for amending the 
claims and to be republished in the event of the receipt of 
amendments. 


(54) Title: IMPROVEMENTS IN, OR RELATING TO, SYSTEMS FOR COLLECTING AND DISTRIBUTING INFORMATION 


Ut; 


U- 


(57) Abstract 


A system, and method, for collecting and distributing information using an electronic medium, such as the Internet, and, in particular, 
a system and method for providing a customer care servie (CCS) to system users, in which information on a company offering products 
and/or services for sale, using the Internet, is distributed to system users (consumers), on request, and in which the distributed information is 
based on information, collected from system users, relating to those of the selling companies from whom products and/or services have been 
obtained by the system users. The collected information relates to each system user's trading experiences with the selling companies and 
facilitates the provision of a customer care service to system users. The customer care service if offered by a CCS operator in collaboration 
with the selling companies, and enables a selling company to represent itself as a reliable and responsible supplier through use of statistics 
from actual customers' experiences of the company. Since all the advertising is handled by an independent third party company, the 
customer care service gives a selling company the opportunity to advertise itself as a reliable and responsible supplier, on the basis of 
statistics derived from actual customers experiences of the company. 


